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Storefront Marketing Packages

Connecting your business with active industry buyers

An IndustrySearch ‘Storefront’ is an online marketing package that provides
your business with a measurable and cost effective way to connect with a
large audience of active industry buyers.

As Australia’s leading website for the industrial sector, a ‘Storefront’ connects
your business with active buyers who choose IndustrySearch for its trusted
content, up-to-date industry news, and dynamic online marketplace of
suppliers.

Your IndustrySearch Storefront will:

. Generate sales leads

. Increase brand awareness

. Publish your media releases

. Improve search engine exposure

Targeted online marketing to:
3 00, 000 monthly website visitors
3 0, 000 enewsletter subscribers
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Why Advertise on IndustrySearch?

Targeted audience - IndustrySearch users are decision makers in the business and industrial
sectors. Our visitors don’t come to us for celebrity news, the weather or sport scores. They
visit us for one reason only: to find out what’s going on in the industrial sector, and to find
suppliers specific to this industry. What’s more, with over 50% of our audience being senior
managers, engineers and technical buyers in areas such as manufacturing, mining,
construction, agribusiness and logistics, we have one of the highest concentration of
business decision makers in Australia. This means that when you advertise with
IndustrySearch, you receive highly targeted and qualified leads to your business, and less
tyre kickers!

Build brand awareness - Using the latest web technologies, we build your brand online and
help you stay in front of your competition. Media release publishing, video sharing and
eNewsletters are just some of the exciting tools you can use to create awareness,
engagement, and ultimately, to create demand for your products. After all, we’re not just a
business directory where your listing is buried amongst thousands of others. We are a large
online marketplace where you can present your business the way you want, so you can truly
stand out.

Measurable results - Advertising on IndustrySearch is different to advertising in traditional
media such as magazines and directories. With the power of our online measurement tools,
you are able to track exactly how many people have seen your ad, how many people read
your media releases, how many people visit your website and how many sales leads you
generate through IndustrySearch. With this knowledge, you can then quickly tailor your ad
to ensure it’s converting into sales. Together with our large and targeted audience, the
question is not IF you’ll get sales, but WHEN you’ll get sales through IndustrySearch.

IndustrySearch Storefronts are the online marketing tool of choice for
hundreds of leading Australian companies.
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How does a Storefront benefit your business?

A Storefront is your dedicated advertising space on IndustrySearch, putting your business in
front of a large targeted audience of industrial buyers, while they actively look for products,
services and information like yours.

A Storefront provides your business with a number of unique benefits:

Qualified sales leads - through lead generation forms

Increased brand awareness - with logo placements in the supplier directory
Media release publishing - upload product releases, news & feature articles
Search engine exposure - optimised results on major search engines
Measureable results - with up-to-date statistics and click tracking
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Storefronts provide a proven and effective way to market your business -
whether you currently have a website or not.

How does it work?

IndustrySearch users are informed buyers who utilise our trusted content, up-to-date
industry news, and comprehensive information on suppliers of machinery, equipment,
products and services.

They find your Storefront by:

Browsing our Supplier Directory - for suppliers, products, news and information
Searching our website - for your products, services and brands

Reading our eNewsletter - with targeted content published by you

Using major search engines - your Storefront content displays in search results
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IndustrySearch is not just a business directory, itQa dynamic online
marketplace where you can advertise your business the way you want,
and truly stand out.
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Storefront packages & features

Standard Premium Sitepartner
Storefront Storefront Storefront
Average 3 times Average 5 times
higher activity higher activity
Industry Showcase Logo Icon Banner
Banner Activity - Rotating Rotating
Content Items 50 100 200
Directory Categories 6 12 24
Category Ranking 3rd 2nd 1st
Video Sharing 5 10 15
Yearly $1,815 $3,850 $8,800

or Monthly* $181.50 $385 $880
Additional Storefront features Includes GST. *Packages minimum 12 months
Business Profile Yes Yes Yes
Activity Tracking Yes Yes Yes
Lead Generation Yes Yes Yes
Online Management Yes Yes Yes
Targeted Content Yes Yes Yes
Product Directory Yes Yes Yes
Partner Linking Yes Yes Yes
Search Optimisation Yes Yes Yes
Featured Content Yes Yes Yes
Hot Products Add-on Add-on Add-on
Additional Industry Showcase Add-on Add-on Add-on

Setting up your Storefront is easy. You can either take control yourself online, or have one of our setup, design
and optimisation professionals take care of everything for no extra charge.

IndustrySearch utilises the power of the internet to provide an
advanced online marketing solution.
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Storefront features explained

Industry Showcase The power of many

Your Storefront is showcased alongside related companies in the
relevant directory on IndustrySearch. Much like a trade show, this
promotes each business sector and leverages the attraction of
many suppliers in the one place, where buyers find information
about the latest technology and solutions for their industry.

Banner Activity Attract attention
Your brand is placed on high traffic areas of IndustrySearch,
including the home page, eNewsletter and news page.

Content Items Inform and influence buyers

Inform decision makers by publishing distinct items of content
which are critical to your marketing success. Content is featured in
your Storefront, while good quality articles can be selected for
publishing in the IndustrySearch eNewsletter and public website.
Items you can publish in your Storefront include:

Products & Services - New product releases or existing products
and services on offer. Used items can also be promoted.

Feature Articles - In-depth articles such as project outlines, case
studies, white papers or other informative content.

News Releases - Newsworthy content such as awards, mergers,
new capabilities, new management or new customers.

Events & Training - Training, events, conferences or trade shows
your company is involved in.

Directory Categories Classification is key

The Supplier Directory is used by IndustrySearch visitors to source
products and suppliers. You select relevant categories for your
business, or suggest new categories for our constantly growing
directory.

Category Ranking Get ahead of the competition
Within the Supplier Directory; Storefronts are placed in package
order, ranking higher packages at the top.

Video Sharing A picture tells a thousand words
Online videos have become an increasingly popular marketing tool
for businesses. You can feature videos on your Storefront home
page and alongside your content items. The Video Showcase also
promotes selected Storefront videos.

Business Profile Your online identity

Your Storefront includes a comprehensive profile of your business.
This showcases your company and links to all other content in your
Storefront. It includes: a logo, company description, contact details
and searchable keywords.

Activity Tracking Measure and refine

Click statistics are available for all your Storefront content. By
tracking clicks to each individual content item, you receive insights
into which products, services or content articles are more in
demand than others.

Tracking clicks to your company details indicates how many buyers
have contacted you through IndustrySearch, while tracking clicks to
your company website monitors traffic. All of this information,
together with email leads generated, allows you to constantly
measure and improve your Storefront.
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Lead Generation Driving business activity your way
Storefront owners receive email leads directly from IndustrySearch
visitors, through lead generation forms placed alongside your
Storefront content. Leads are also stored in your Online
Management Area for future reference.

Online Management Take control

Our user-friendly ‘online management area’ allows you to manage
and update your Storefront. Here you can easily add and edit
Storefront content, check Activity Tracking statistics, view and
manage your email leads, and more.

Targeted Content Get in front of the right buyers
Targeting content towards buyers based on their specified interests
is one of your most powerful Storefront capabilities. Each content
item in your Storefront is categorised, then displayed to visitors
and subscribers with the same specified interests. Targeting
information towards buyers in this way means your Storefront
content is seen by relevant decision makers, resulting in high lead
generation and response rates.

Product Directory Your online catalogue

If you are promoting a large number of products and services in
your Storefront, you can maintain a Product Directory to categorise
items. This helps buyers find relevant products and services.

Partner Linking Marketing partnerships work

Partner Linking allows advertisers to create a link between their
Storefronts. This is ideal for manufacturers, agents and distributors
wanting to maintain an independent presence on IndustrySearch,
while simultaneously working together with marketing partners.
Partner linking also adds credibility to resellers and agents by
demonstrating their association with known brands. Examples:
www.industrysearch.com.au/Suppliers/3M
www.industrysearch.com.au/Suppliers/Microsoft Dynamics
www.industrysearch.com.au/Suppliers/Safetech

Search Optimisation Be found on search engines
Buyers frequently use search engines such as Google to find
products and suppliers, and an additional benefit of your
IndustrySearch Storefront is search engine exposure (SEO). Your
Storefront content benefits from ongoing professional SEO, putting
your business in front of buyers when they are actively searching
for products and services like yours.

Featured Content Monthly industry focus

Your Storefront content informs buyers, helping them find
solutions to suit their needs. Each month industry-focused
Featured Content sections are actively promoted on
IndustrySearch, and you have the opportunity to contribute
relevant articles.

Hot Products Additional targeted exposure

Hot Products are an additional advertising package, providing
Storefront owners with targeted promotion of products or services
featured in their Storefront.
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By marketing on IndustrySearch you are targeting buyers from small, medium and large organisations. Below is
a small snapshot of just some of the leading Australian organisations using IndustrySearch regularly to source
products, information and suppliers*.

3M Australia

ABB

ACER COMPUTER

AEC

Agilent Technologies

Air Liquide

Airservices Australia
Ajax Engineered Fasteners
Alcoa

Alstom

AMCOR

Amcor Closures

Amcor Flexibles
Ampcontrol

Ampy Email Metering
Anglo Coal

Ansell

ANSTO

ANZ Banking Group

ARB 4x4 Accessories
ARB Corporation
Aristocrat Technologies
Arnott's Snackfoods
Assa Abloy

Atlas Copco

Atlas Metals
AusIndustry

Austrade

Australia Post
Australian Army
Australian Arrow
Australian Automotive Air
Australian Bakels
Australian Industry Group
Australian National University
Australian Paper
Australian Steel Institute
Avery Dennison

B&R Enclosures

BAE SYSTEMS

Bega Cheese

Betta Foods

BHP Billiton

BHP Steel

BHP Steel Industrial Products
Bluescope Steel

BOC Gases

Boeing Australia

Bonlac Foods Ltd

Boral

Bosch Australia

Bovis Lend Lease

BP Australia

Bradken

Braemac

Bridgestone Australia Ltd
British American Tobacco
Bulla Dairy Foods
Bullivants

Bundaberg Brewed Drinks
Bundaberg Sugar Ltd
Bunnings

Bureau Of Meteorology
Cabcharge Australia Ltd
Cadbury Schweppes
Caltex

CAPS Australia

Carter Holt Harvey
Castrol Australia
Caterpillar

Champion Compressors
Chisholm Institute
Chubb Fire Safety

Citect

Coca Cola Amatil
Cochlear
Commonwealth Bank
Connell Wagner
Coventry Fasteners
CSIRO

CSIRO Minerals

CSL Limited

CSR Building Materials
Dairy Farmers

Defence Department
Dematic

Department Of Defence
Department of Employment and
Workplace Relations
Department of Industry, Tourism
and Resources

Dow Chemical

Downer EDI

Eaton Electric

EGR

Electrolux
Endress+Hauser
ENERGEX

Energy Australia

Epson Australia

Ergon Energy

Ernst &Young
ExxonMobil

Fisher & Paykel Appliances
Fluke Australia

Fonterra Brands

Food Science Australia
Ford Motor Co

Fosters Group

Fujitsu

* The above is a list of organisations subscribed to the

IndustrySearch eNewsWire.
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GE Industrial
George Weston Foods
GM Holden
Golden Circle Ltd
Goodman Fielder
Hagemeyer
Hawker De Havilland
Henkel Australia
Honeywell

HPM Industries
IBM

Inghams

Integral Energy
Invensys

Itochu Australia
James Hardie

John Holland
Kelloggs

Kimberly Clark Australia
Komatsu
Konecranes

Kraft Foods

Lincoln Electric
Linde Gas

Linfox

Lion Nathan
Ludowici Australia
Masterfoods
McCain Foods
Mercedes-Benz
Monash University
National Australia Bank
National Foods
NEC Australia

NHP Electrical
Nissan

Nitto Denko
Nufarm Limited
O'Donnell Griffin
Omron Electronics
OneSteel

Optus

Oracle Corporation
Orica

Origin Energy
Orrcon

Panasonic

Parker Hannifin
PBR Automotive
Pilkington Automotive
Qantas

Rail Corp

Reece

Resmed

Rheem Australia

indus
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Rio Tinto

RMIT

Robert Bosch
Rockwell Automation
Ronson Gears

RS Components

Ryco Hydraulics

Sage Automation

SAl Global

Sandvik

Sanitarium Heath Foods
Schefenacker
Schneider Electric
Shell

Siemens

Skilled Engineering
Smorgon Steel
Soanar Electronics
SPC Ardmona
Stramit Building Products
SunRice

Sutton Tools
Swinburne University
Sydney Water

TAFE

Telstra

Tenix Defence

Thales Australia
ThyssenKrupp Engineeering
Toshiba International
Toyota Australia
Transfield Services
Tyco

Uncle Tobys Foods
Unilever Australasia
United Group Ltd
University of Sydney
University of Western Sydney
University of Wollongong
Unomedical

UNSW

Varian Australia
Victoria Police
Victoria University
Visy

Wattyl

Wesfarmers
Westpac Bank
Whirlpool
Woolworths
Worksafe
WorleyParsons
Yokogawa
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Audience profile

Continued promotion ensures IndustrySearch remains Australia's leading industrial website. Advertising on
IndustrySearch means the right audience finds your company. Ongoing marketing activities include: brand
advertising, trade shows, search engines, telemarketing, direct mail and referral marketing.

The IndustrySearch eNewsletter is an additional extension of the website. By regularly broadcasting industry
content to over 30,000 subscribers, IndustrySearch continues to be constantly utilised as a trusted source for
information and suppliers.

Users by top industry sectors Australian users by state

General Manufacturing 15% NSW 35%

Electronics & Electrical Engineering 12% VIC 33%

Construction, Building & Infrastructure 9% QLD 13%

Other 7% WA 6%

Engineering & Maintenance 5% SA 6%

Industrial Machinery & Equipment 4% ACT 1%

Metalworking & Steel Manufacturing 4% TAS 1%

Food & Beverage Processing 4% NT 1%

Automotive Manufacturing 3%

Business Services 3% New Zealand 3%

Mining & Minerals 3%

Farming, Agriculture & Rural 3% Company size

Government, Education & Training 3% Less than 20 employees 40%

Import, Export & Trade 2% More than 250 employees 22%
Between 2 and 49 employees 15%

Users by top job functions Between 50 and 99 employees 11%

Senior Management (Director, CEO) 36% Between 100 and 199 employees 9%

Engineers 15% Between 200 and249 employees 3%

General Managers 14%

Other 11%

Consultant, Contractor 5%

Office Manager, Assistant 4%

Production Managers 3%

Product Design, Development 3%

Factory, Warehouse 2%

Operations 2%

Purchasing, Procurement 2%

IT Professionals 1%

Logistics Professionals 1%

Finance & Accounts 1%

* Profiles based on registered eNewsletter subscribers. November 2009
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Read what advertisers have to say

Oit's quite easily the best return on investment¢
Arthur Kokolekos - Managing Director - Royce Water Technologies
"It's quite easily the best return on investment out of all the other marketing money that we spend.
We have received great results and direct enquiries through email. On average, we probably receive
between 6-12 enquiries per month.&

ol really enjoy receiving a monthly report from IndustrySearch about which products have

been visited the mosté
Matthew Pearce - Operations Manager - R.J. Cox Engineering.
"We have been using IndustrySearch for four years now. As a Sitepartner, we now have a listing of 160
individual products and ranges on the site. | really enjoy receiving a monthly report from
IndustrySearch about which products have been visited the most. It's great because it allows us to try
out different products all the time, to see what's in demand.€¢

G2S aSS AlG & I maketplaree STTSOUA QDS 2yt AyS
Mark Phillips - Marketing Manager - National Instruments
OWe see it as a very effective online marketplace. It's also trackable, which is brilliant. We are
definitely going to use it more and more in the future. At present, we upload a lot of press releases but
we also want to make more use of the video facility. | think it's great that we receive a monthly
activity report so that we can see how many leads have been generated each month."

Oit's the only site in the B2B industrial arena that contains a large, broad base of news and

feature stories that are relevant.¢
Amelia Edwards - Communications Manager - Burkert Fluid Control Systems
"The newsletter reaches out to the consumer with its quality articles. People find it quite interesting
and useful for keeping them in touch with what's going on. It's the only site in the B2B industrial arena
that contains a large, broad base of news and feature stories that are relevant. It's quite unique. The
newsletter also helps to get people's eyes on our product information."

G2S NBOSAGS I 20 2F SYyldZANASE FNRY LIS2LX S ¢
Ralph Brown - General Manager - Megger
"We started using IndustrySearch three years ago to generate local interest in the first year of the
business being in Australia. We receive a lot of enquiries, surprisingly from people we thought we
already knew."

OIndustrySearch helps us to get the exposure and idea out there about what we can do.€
Peter Donovan - NSW Manager - Materials Handling
"We enjoy a good success rate as far as lead direction is concerned with IndustrySearch. We receive
daily referrals and plenty of interest in our products thanks to the site. IndustrySearch helps us to get
the exposure and idea out there about what we can do. | don't think anybody does it as well as
IndustrySearch. It really helps to articulate our message."
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